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Canine Nation Podcasts — https://ca-
ninenation.ca/podcasts — are based on articles 
by Eric Brad, which appear in Life as a Human 
online magazine — https://lifeasahuman.com/
category/pets/canine-nation/.  Brad digs deeper 
into the history of the evolution of dogs as 
working animals and companions, dispelling 
myths and sharing advice for effective training. 
The podcasts are meant to be an open forum and 
the producers welcome comments at both sites. 
Horse Radio Network — http://www.
horseradionetwork.com/ — for equine lovers 
everywhere, HRN offers a variety of podcasts 
on care and tack, horse “eventing,” well-known 
and unusual personalities, legends, training, 
nutrition, and good horsemanship.
Radio Public — https://about.radiopublic.
com — lists a selection of best animal podcasts 
as of October 30, 2018, “Our Pets, Ourselves: 
Best Podcasts for Animal Lovers” — https://
about.radiopublic.com/2018/10/30/our-pets-
ourselves-best-podcasts-for-animal-lovers/. 
Topics include training tips and shared stories 
about cats and dogs, animal agriculture, aquar-
iums, and caring for unusual pets in the home.
Sports
30 for 30 Podcasts — https://30for30pod-
casts.com/ — the award-winning series 30 for 
30 Podcasts follows the same general format as 
the popular ESPN 30 for 30 film series — they 
are individual audio documentaries about var-
ious sports and sports-adjacent topics.  Topics 
are widely varied across sports fields, including 
topics such as the birth of the Ultimate Fighting 
Championship, professional poker cheating, 
and the John Madden video game legacy.
Outkick the Coverage — https://www.
outkickthecoverage.com/outkick-the-show/ 
— available on numerous outlets, including 
iHeartRadio, PodBean, and FoxSports — brings 
unusual long-format discussions hosted by Clay 
Travis on sports, entertainment, and politics. 
Burn It All Down: The Feminist Sports 
Podcast You Need — http://burnitalldownpod.
com/ — offers a fresh perspective to sports, 
gender equity, and popular culture through its 
diverse female hosts.  Expect intelligent, engag-
ing, and lively discussions on the intersections 
— and intersectionality — of women, sports, 
and social and political questions of today.
STEAM
StarTalk Radio — https://www.startalkra-
dio.net/ — an award-winning radio show and 
podcast hosted by Neil deGrasse Tyson, 
Director of the Hayden Planetarium in New 
York City and host of Cosmos: A Spacetime 
Odyssey.  Along with a rotating cast of comic 
co-hosts, including comedians Chuck Nice 
and Eugene Mirman, Tyson discusses phys-
ics, astronomy, and life in the universe with 
celebrities and scientists across various fields. 
99% Invisible — https://99percentinvisible.
org/ —host Roman Mars, a founding member 
of the podcast collective Radiotopia, created the 
podcast 99% Invisible to explore the hidden 
architecture and design that has shaped the 
modern world.  The podcast website includes 
a list of the staff’s favorite episodes for new 
listeners wondering where to begin. 
Stuff to Blow Your Mind — https://www.
stufftoblowyourmind.com/ — hosts Robert 
Lamb and Joe McCormick explore science 
and technology in their weekly podcast.  No 
field of science is untouched, with topics relat-
ing to biology, engineering, chemistry, physics, 
psychology, and more on regular rotation.
A word of caution as listeners track down the 
many options available in the burgeoning world 
of podcasting.  Many podcasts are free, but some 
sources have limited access to recent or full epi-
sodes, as upselling listeners to subscriptions is a 
fact of internet business life.  Listeners may have to 
search various podcast providers for full episodes, 
newer or archived editions.  Happy listening!  
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When we began this column just over a year ago, we were interested in looking at analytics and how they 
were impacting, or would impact, the future of 
libraries.  We looked at the information we had 
about user behavior and how people searched, 
the results of our user research studies and 
the information we gleaned from our search 
systems.  We endeavored to be mindful of the 
issues inherent in analytics, including privacy. 
In the past year we have showcased colleges 
and universities doing research related to their 
own users as they introduce new technology, 
publishers providing information to help librar-
ies make decisions, how libraries and service 
providers balance the need for information with 
the need for privacy, consortial considerations 
around usage data for shared collections, how 
libraries use data and analytics to influence 
institutional decision makers and how libraries 
can build an analytics culture.  In the future, we 
plan to address the ways additional librarians 
and providers approach analytics and the issues 
surrounding them with the goal of continuing to 
answer the questions, and highlight the issues 
surrounding the future of libraries and analytics.
We initially interviewed Rob O’Connell 
from Smith College Libraries.  Smith Col-
lege uses EBSCO Discovery Service and did 
extensive user testing to determine how to best 
present the now-un-siloed information the 
library provides to students and researchers 
through its discovery service.  Common issues 
surrounding privacy prevailed, but librarians 
spun up a cross-departmental research team 
to bring together librarians and programmers 
to address assumptions and the status quo. 
Using a Bento Box approach, the research 
team experimented with guerilla testing to 
reach students outside the library space and 
played with the language and terminology 
being displayed.  Researchers found some sur-
prises that challenged their assumptions about 
the information that should be presented, 
but with analytics to back up those findings, 
decisions were easier to make.  Iteration was 
a common theme as the Smith College Li-
brary research team determined that whether 
addressing the language used, the databases 
being recognized (or not being recognized), or 
the optimal amount of content to be presented 
on the homepage, an iterative approach was 
determined to be better than continuing to 
force redesigns en masse.  Another common 
theme was understanding the user.  By intro-
ducing new ideas (e.g., searching by subject 
area rather than by database name) and by 
observing what did and didn’t work (e.g., 
drop down menus that users ignored), the 
research team was able to challenge its own 
assumptions, better understand user behavior 
and make decisions that were easy to test 
because they never represented a wholescale 
change but rather an iteration of the Bento 
Box presentation.
In April, Kristen Tepfer, Senior Marketing 
Manager from SAGE Publishing, wrote about 
the Customer Value Reports that SAGE creates 
for customers.  These CVRs present multiple 
metrics to customers so they can make deci-
sions based on data including usage, turnaways 
and faculty reactions.  The goal is to help li-
braries show the value of their investments with 
the publisher.  One of the benefits to libraries is 
that  these reports can be prepared for them and 
do not draw from library staff resources while 
providing a useful tool that librarians can use to 
indicate how users are engaging with their con-
tent and by showcasing areas of high usage and 
areas where usage may need encouragement. 
The reports also provide librarians with insight 
into their faculty members by showing faculty 
contributions to journals in library collections. 
While the CVRs are an important offering to 
librarians looking to make collection decisions, 
SAGE also leverages the information for its 
own product management decision making as 
it prioritizes the enhancements the company 
makes to its platform and offerings.
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In June, Neil Scully, the IT Director at 
Open Athens, wrote about Data, Privacy and 
the User Experience.  This important topic hits 
a variety of concerns around privacy.  Open 
Athens addressed these needs by introducing 
the “digital identity” — an “opaque ID tied to 
the user data in the institutional user directory.” 
The digital identity serves both the library and 
publishers.  Libraries benefit by being able to 
authenticate users and show the number of 
students that are accessing course materials. 
The goal is to allow faculty members to make 
decisions about their teaching materials to in-
crease usage of specialized content.  Scully also 
says this information can help faculty to gain 
more insight into the use of library resources 
and incorporate them into course plans with the 
goal of improving student grades by providing 
more access to information aligned with course 
work — content from the library which does 
not require additional expenses.  The usage 
information could also inform collection 
development decisions so libraries are invest-
ing in areas of greatest impact to faculty and 
students.  The information gleaned from the 
digital identity could also help publishers better 
understand where users are and how they are 
using content.  Since Open Athens is geared 
around authentication and single sign on, they 
are at a crossroads in terms of helping libraries 
make access to information more seamless to 
faculty and students, while also being able to 
provide anonymized information to librarians, 
faculty and publishers so they can leverage the 
data that usage creates to make decisions about 
collections, courses and content.
The September issue addressed Consortial 
Usage Statistics Analytics and the CC-Plus 
Project.  Anne Osterman from VIVA, Jill 
Morris from PALCI and Jason Price from 
SCELC weighed in on the challenges consortia 
face when assessing the metrics and analytics 
for shared collections.  Consortia members face 
the unique challenge of needing data relative 
to their shared collections as well as how to 
leverage that information to build their indi-
vidual collections.  The variety of consortial 
arrangements complicates these needs but 
Osterman, Morris and Price break it down 
into two areas: “the collection, storage and 
retrieval of usage statistics and resource eval-
uation and negotiation support.”  These needs 
were addressed through the CC-Plus Project 
(Consortia Collaborating on a Platform for Li-
brary Usage Statistics).  They also highlighted 
a data visualization project being developed 
alongside CC-Plus by the Virtual Library of 
Virginia or VIVA which aims to create an open 
source front end to the data from CC-Plus. 
A survey that came out of a 2014 meeting of 
ICOLC (International Coalition of Library 
Consortia) surfaced areas that needed to be 
addressed including how to manage and use 
e-resources usage data with most respondents 
admitting to using manual processes and with 
only 20 percent of respondents making use of 
automated services such as SUSHI.  Survey 
results also highlighted functionalities that 
were needed, including “streamline process-
ing capabilities, the ability to combine key 
data points for improved contextual analysis, 
streamlined vendor password management, 
and visualization tools that would facilitate 
analysis.”  CC-Plus was born out of these 
results to address the needs of consortia such 
as, “enabling high level, broad product com-
parison, while also being able to isolate and 
contextualize varied consor-
tial collections.”  With CC-
Plus focusing on how data 
is harvested, processed and 
stored, the ability to analyze 
the data and visualize it was 
left to the open source front 
end from VIVA.  The project addresses the 
needs of consortia while also allowing for the 
“individual institution data and the on-demand 
benchmarking” required of consortia members. 
The authors pared consortial usage data needs 
down to two goals: simplifying and automating 
the collection, storage and retrieval of usage 
statistics and evaluating ongoing subscriptions 
and supporting renewal negotiating.
In November, the column featured an article 
by the former Library Director at Chalmers 
University of Technology in Sweden, Daniel 
Forsman.  Daniel discussed using data ana-
lytics for “strategic library transformation.” 
As the library moved toward digital resources, 
including the implementation of a discovery 
service, librarians began to realize that there 
were consequences inherent in the move to 
digital including changing user behaviors. 
“The value of library services eroded with our 
stakeholders and the library being marginalized 
by the decisionmakers at the University.  The 
library had lost its place at the table.”  A new 
mission was born, and data was at the center 
of this new electronic environment.  
The data drawn from the library catalog, 
the institutional repository and the resources 
the library licenses, were leveraged to create 
new services and develop new competencies. 
Librarians joined with developers, designers 
and users to use the data as a tool to reinvent 
the library.  By 2010, “the demand for schol-
arly metrics and analytics at the campus level 
became our first method of refining these data 
tools.  The rise of bibliometrics as a measure of 
academic success and viability in the surround-
ing society was a result of non-academics or 
academic management attempting to simplify 
a complex system.”  Chalmers librarians “em-
braced bibliometrics” in order to “safeguard 
academia from unfair methodologies and to 
make sure that bibliometrics were not used in 
an inappropriate way.”  Regaining that seat at 
the table meant extracting “high-quality, timely, 
actionable insights for researchers, scholarly 
communicators, research funders” while lever-
aging publication patterns and usage patterns. 
Librarians pitched themselves as experts “on 
how to increase the visibility and the impact 
of research.  By working with the data, under-
standing the data, and having the confidence to 
analyze and present conclusions of the data, the 
library becomes a strategic partner for stake-
holders to make better, informed decisions.”
The final 2018 column focused on how 
to build a culture where analytics can thrive. 
Tabatha Farney, the Director of Web Services 
and Emerging Technology at the Kraemer 
Family Library at the University of Colorado, 
Colorado Springs wrote about the culture of 
analytics as “an organizational commitment to 
collect and analyze data to make decisions.” 
Breaking down the silos where data lives is 
an essential part of creating a system that can 
leverage data easily.  Communications between 
teams is also essential to 
break down existing silos 
that can prevent the con-
clusions that can be drawn 
when there is a level play-
ing field and insight into all 
the data that can impact an 
institution.  “An analytics culture breaks down 
those data silos or, at least, enables the data to 
flow out of those silos to the individuals that 
need to analyze the data.”  Farney says library 
administrators are essential to a successful 
analytics culture but the entire organization 
needs to support this new culture as well.  One 
important part is not to overlook how data can 
be used by different parts of the organization. 
“Desk transactions can be used to measure the 
activity of the reference desk, but that same 
information can be used by administration 
to determine staffing based on the amount of 
interactions at specific time periods.  That data 
can also be used to identify problems or gaps 
in services.” 
Creating an analytics culture can start small. 
By connecting people with the data and by 
understanding who needs access to the data 
for analysis and who would benefit from the 
reports that analysis can generate, that culture 
grows.  As Tabetha says, “You will know you 
are in an analytics environment when it feels 
uncomfortable making decisions without data.”
Common themes throughout the 2018 col-
umns included privacy, understanding the user 
experiences and using an iterative approach; 
but, the most prevalent theme that emerged is 
that analytics have become essential and can 
change the perception of librarians within the 
library and the library within the institution.  
Some issues that remain important to librar-
ies include collection usage, space utilization, 
information literacy, research indicators and 
ROI.  Librarians remain interested in the infor-
mation being collected and analyzed so libraries 
can quantify the value of libraries and to show-
case the value they bring and the contributions 
they make to the institution’s mission.  Issues 
that remain top of mind include student reten-
tion and learning outcomes, faculty research 
productivity and the connection between data, 
usage, analysis and assessment. 
Looking forward to 2019, our goal is to 
focus on analytics related to existing areas 
that continue to dominate discussions as well 
as new and emerging needs.  Some of these 
topics fall into the categories of collection 
development and how analytics can help with 
decision making as institutions expand into new 
program areas, the analytics that surround ILS 
migration and implementation, open access and 
the findability of content and standards devel-
opment and privacy.  Please let us know if you 
have ideas surrounding data analytics and want 
to contribute to the discussion.  
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